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W
hen I had 
a big fancy 
digital media 
executive job 
in Manhattan, 
I used to roll 

my eyes at blogs. I’m embarrassed to admit 
this now. But I did. I thought I was dealing 
with the big (boys’) stuff  in the digital 
world: the lack of interoperability of mobile 
operating systems, for example. How wrong 
I was. When I got sick (three tumours in my 
throat, fi ve-and-a-half-hour surgery, months 
of painful medical leave), do you know 
what I did fi rst? Yup. I set up a blog called 
teamgloria.com. I decided to be anonymous, 
because of my high-profi le job, but also so 
that I could be completely honest. Because 
I needed to talk to other people who understood just how 
terrifi ed I was and had been through something similar.

The instant connection with strangers, who cared, was 
mind-blowing. I let down my guard for the fi rst time in years. 
I didn’t have to be some professional or expert on medical 
issues to have an impact. People responded, started following 
me regularly. Suddenly, I had somewhere to go (virtually, 
because I was housebound) in the awful dark hours of the night 
when I couldn’t stop crying. And having a space to be heard 
made me feel empowered. I wrote a post called What Not 
To Say When Someone Is Waiting For Biopsy Results, and it 
was shared all over the web. Speaking out, talking back – 
these are important things for women to do. And, after 
a while, I realised that having a place of your 
own online is a modern feminist statement.

Virginia Woolf, in her 1929 essay A Room 
Of One’s Own, said every woman needs 
a place where they can dream, write and 
create. She was talking about the importance 
for female writers of solitude, space and an 
income. But the analogy of a room – where 
you own the key – translates brilliantly to 
digital, and to the current feminist debate. 
The web has given ordinary women a voice in 
the world. They can speak up when something 

is wrong, or upsetting, or illegal, or, more positively, utterly 
brilliant. This is the fi rst time this has happened.

My own experience made me realise we all need a room of 
our own to tell the unfettered truth about our lives. If you don’t 
have a voice on the internet, you don’t have a place in the future. 
Because society is subtly shifting away from a ‘top-down hierarchy’ 
(big corporations, governments), your opinion is as important 
and infl uential as a CEO’s or politician’s. Essentially, we’re all 
connected. But if you don’t have a site, you’re not – not really. 

And without a site, you don’t 
take part in the conversation 
about how the world is run. 
It’s equivalent to not voting. 

After I’d been blogging 
anonymously on teamgloria.
com for a while, I started to 
think seriously about how 
I was presenting myself in 
the digital world. I was being 
heard, as Gloria, but no one 
knew it was my voice. After 
years as a digital executive, 

I was virtually silent online, as myself. That’s 
the nature of executive jobs – it’s not about self-
promotion, it’s about the company, and rightly so. 
But after returning from medical leave, I realised 
it was time to be me, and leave the safety of the 
corporate world, to build my own business. 

So, one night, I created sophiastuart.com 
and have been slowly discovering how I want 
to represent myself in the digital world ever 
since. Even now, I’m learning how to be bold 
and outspoken – and how the world might 
react: I wrote a blog about how the fi lm industry 

treats its audiences like a bad one-night stand, bombarding them 
with love for an opening weekend and then ignoring them until 
the next big movie release. It was tweeted and reached some 
female Hollywood executives, who got in touch to tell me my 
views were spot on. The world felt very small.

The internet is a great leveller. It’s had a huge impact on our 
social fabric already. Unlike magazines, newspapers or television 
shows, anyone can have a platform and have something to say. 
Sharing my own thoughts, no matter how random or reactionary, 
is liberating – and affi  rming. It’s given me a chance to sit back 
and fi gure out what I care about and where I’m going next. 

At my consultancy, I work with female executives who want to 
reinvent themselves or women re-entering the workforce. 

The fi rst thing I make them do is set up a site. It takes 
90 minutes. If Virginia Woolf were alive today, she’d be 
encouraging women to do the same. She’d have set up 
a site with an online shop to sell her backlist. After all, 
Woolf set up Hogarth Press in 1917 to privately publish 
her own work. Which makes her the fi rst female 
writer to self-publish and, through her diaries, 
essentially the world’s fi rst blogger. So, if you don’t 
want to follow in my footsteps, follow in hers. e
Sophia Stuart is the author of How To Stay Sane In 
A Crazy World (Hay House, £10.99) and runs The 
Digital Check Up (thedigitalcheckup.com) in LA
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Virginia Woolf believed 
every woman should have 

a space to share her 
views. She’d be blogging 

by now, says Sophia 
Stuart. The digital world 

is a feminist’s ideal home

Having a voice 
online is ‘liberating 
– and a�  rming’, 
says Sophia Stuart
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